OREGON|
[BOUNTY




St yle Guid

Print
Description of the Oregon Bounty program
The Logo/ Color Palette
Typeface
Examples:
2004 Newspaperad
2004 Gourmet insert
2004 Rack card
Photos for newsletters, etc.

Ot her
2004 Radio <cript
Merchandising Examples
Web site banner

e

g b~ w

©O© 0o ~NO

10
11
12



Print . de scri ptio no f prog ram

Bdow aretwo descriptions of the Oregon Bounty promotion. Whenever
possble, pleaseusethe longer version. When spaceis limited, pleaseusethe
shorter version.

shorter:
COME TASTE OREGON'SBOUNTY

Throughout November,samgde the ~avors of ®e Oregoncheesespears hazel-
nuts and wines at more than 50 wineries, lodging establishments and restau-
rants all acrossOregon. Special tastings menusand travel packages abound. Go
to TravelOregon.com for more information about day trips, specid packages
and how to win an Oregon Bounty Getaway for two.

longer:

WHAT'SBETTERTHAN A LONG,WET SP OF OREGON WINE?
A LONG,WET SP OF OREGON WINE FOLLOWED BY
A HANDFUL OF OREGON HAZELNUTSAND
A NIBBLE OF OREGON CHEESEON TOP OFA JUICY OREGON PEAR.

We call it Oregon Bounty, a month-dong celebration at more than 50 wineries,
75 lodging establishments and 50 restaurants It's happening throughout the
state --from La Grande to Southern Oregon to the coastand all points in be-
tween = during November. Head to the wine country eachweekend and drop
in on an Oregonvintner. Sample their latestvintagesserved with acomplimen-
tary bounty of fall —avors. Lounge on the veranda of a picturesque inn while
enjoying the handiwork of an Oregon cheesecraftsman See what the statés
top chefs can do with justpicked Oregon pearsand someroasted hazelnuts.
Take aroad trip to Central or EasternOregon for culinary celebrations. Soend
a night or two, visit participating wineries and restaurants taste Oregon's
Bounty. Go to TravelOregon.com for more information about day trips, specid
packages and how to win an Oregon Bounty Getaway for two.
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Print : Typefac e

Headline Font

Secondary Font

Headline Font

Secondary Font

Secondary Font

Trajan Bold
ABCDEF GHIJKLMN OPQRSTUV WXYZ

ITC Garamord
ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Blk Antique Olive Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

B Antique Olive Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

RAntique Olive Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ab cdefghijkimnopqrstuvwxyz

Thesefonts may be purchaseal at:
http :// www. adobe.com/type/browser/ P/P_1286 jhtml



Print : 2004 New spap er ad

This ad is for inspiration only. A new ad for 2005 will be provided in August
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Print  : 2004 go ur met In sert

This ad is for inspiration only. A new ad for 2005 will be provided in August
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Print ' 2004 Rac k card s

This yea we will be creating an Oregon Bounty brochure with mapsof each
region.This will be avaiable in August

Saturday , November 13
In all six Zupan 's Markets

1:00 - 5:00 p.m.
Sample wines , cheese, hazelnuts and pears from
Oregon , and meet the people  who are passionate
about these local products . Enjoy the latest vintages
from these fine Oregon wineries

Belmont : Argyle , Erath V ineyards

Burnside : Sokol Blosser W inery

Hayden Island : Duck Pond Cellars

Macadam : Willamette V' alley V ineyards

Raleigh Hills : Adelsheim V. ineyards , Bethel Heights
Ponzi Vineyards

West Linn: Willamette V/ alley Vineyards

2:00 - 3:00 p.m
Portland s top chefs show you how to highlight
Oregon Bounty products in holiday dishes

Belmont : Dave Diedrickson , Zupan 's Markets

Burnside : Paul DeCarli , Tuscany Grill

Hayden Island : Mark Hosack , Hudson 's Bar & Gril at
the Heathman Lodge

Macadam : Lisa Schroeder , Mother s Bistro

Come taste Oregon 's Bounty Nov. 6-28 Raleigh Hills: Jason Smith , Dundee Bistro

West Linn : Rolland W esen, Rivers American Grill

Oregon wine goes great with Oregon cheese , which is
lovely paired with Oregon pears , wh ich are the perfect Al during November
complement to Oregon hazelnuts ~, wh ich are all part of Shop Zupan 's for your favorite Oregon B ounty products

Oregon Bounty November ~ 6-28.

November s the perfect time to come taste Oregon

wine , be cause you will also be able to sample Oregon ~'s
famous pears , hazelnuts and cheeses every weekend

in November , and Friday , Saturday and Sunday on
Thanksgiving weekend , at participating wineries all

over Oregon

For more information on participating wineries . maps
and lodging go to traveloregon comor call 800-547-7842.

OREGON WE LOVE DREAMERS™

Throughout  November |, these top wineries will be
open for you to sample their finest vintages |, along
with delicious Oregon cheese , hazelnuts and pears .

North Wil lamette Region ~ South Wil lamette Region

Adelsheim V. ineyards Benton -Lane*
Amity V ineyards & Winery ~ Brandborg W inery
Appellation Oregon Iris Hill V ineyard *
Archery Summit Silvan Ridge / Hinman
Argyle Vineyards
Beran V ineyard
Bethel Heights V  ineyard Umpqua  Region
Carlton Winemakers Abacela W inery
Studio Champagne Creek Cellars
Chateau Bianca Girardet W inery
Chehalem * Henry Estate W inery
Coleman V ineyard * Hillcrest V ineyard
Cooper Mountain La Garza Cellars
Vineyards

Cuneo Cellars

Duck Pond Cellars

Eola Hills W ine Cellar

Erath Vineyards W inery

Firesteed Cellars

Gypsy Dancer *

Helvetia V ineyards

Holloran V' ineyard W ines
& J. Christopher W~ ines *

Laurel Ridge W inery

Montinore V ineyards

0Oak Knoll W inery Dry Hollow V ineyards &
Erin Glenn V ineyards *

Rogue Region

Bear Creek W inery *
Bridgeview V ineyards
Foris V ineyards W inery
Paschal W inery
RoxyAnn W inery

Valley View W inery
Weisinger 's of Ashland

Columbia Gorge Region

Ponzi V ineyards *
Raptor Ridge *
Rex Hill Vineyards
Sak One

* Open 26-28 only,
or by appointment

Sokol Blosser W inery
Tualatin Estate V ineyard
Willamette Valley V  ineyard
Winter 's Hill Vineyard

& Winery

For more information ~ about Oregon Bounty
go to traveloregon .com or call 800-547-7842

OREGON WE LOVE DREAMERS™




Ph oto s:

Attached are photos that we have unlimited rights to usefor the length of
the Oregon Bounty promotion. You should feel free to incorporate them
into your newsletters, e-mails,Web sites or anywhere elseyou are promoting
Oregon Bounty.




Radio : 2004 scri pt

A new radio spot to be available in August

oTC
Oregon Bounty
Radio :60

FX:
Ambient outdoors on afarm during harvesttime. Maybe we hearacow
moo. A tractor off in the distance

Anncr (kd):

Thereis aplaceup in the northwestcorner of North Americacalled
Oregon, where things grow a little differently. While some placesmanage
their farmland and their waterwaysin order to harvestthe most product
possble, Oregonianshave this crazy notion that the food they make is only
asgood asthe water and the soil it comesfrom. It's away of harvesting
the bounty in Oregonthat'sredly more like rearing your own kids.You
look to their past presentand future.You recognize their unique gifts and
nurture those asbestyou can. SO when you get an Oregon pinot or pear
you're getting somethingthat wasnt just Oregon made, but Oregon born.

The leavesarefalling and that meansit's the time of year to get out and
enjoy Oregon Bounty. November 6th through the 28th, wineries all over
Oregonwill be open for tastingswith fresh Oregon pears hazelnuts and
asamging of the best Oregon cheesesto pair with their wines. Go to
traveloregon.com for alist of participating wineries and hours.

Oregon.We love dreamers.
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Mer c h andi sing

Successfu store merchandising is imperative to the successof this program.

Here are two examplesof great displaysfrom 2004:
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Web site

. ba nner
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